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ABSTRACT
At the present time there does not exist any publication
or other communication medium, directed specifically to
a Latin American readership, that reports thoroughly and
accurately on the fisheries and other marine-related de-
velopments in Latin America. Problems of language, phys-
ical size of the area, financing, personnel, bureaucracy
and politics, among others, have always proved to be
overwhelming.
This study describes the informational needs of the peo-
ple and organizations concerned with Latin America's
fisheries sector, and reviews current fisheries and
marine-related publications in this region.
A preliminary economic feasibility analysis for the
creation and publication of a new monthly Latin American
fisherie~ newspaper is disclosed. A S-year plan with
projected costs and revenues is presented.
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CHAPTER I
INTRODUCTION
At the present time there does not exist any publication
or other communication medium, directed specifically to a Latin
American readership, that reports thoroughly and accurately on
the fisheries and other marine-related developments in Latin
America. Several attempts have been made by governmental agen-
cies, notably those of the United Nations, to coordinate and im-
prove communications in this region. The results have been limited.
In no known instance has any organization succeeded in the estab-
lishment of a continuous and integrated fisheries publication
responsive to the many countries in this region.
In view of the increasing number of institutions and people
related directly and indirectly to fisheries and marine activities
in Latin America, it is essential that new communications media be
created that are consistent with the necessities of this sector.
Presently, in the United States it is relatively difficult to
acquire reliable and continuous information about fisheries in
Latin America. And in Latin America itself, the situation is more
acute.
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Latin Americans, despite their geographical and cultural
proximity to each other (See Maps No. 1,2,& 3), encounter great
difficulties with regard to the acquisition of information about
fisheries in neighboring countries. They also have difficulty
acquiring data about other fishing nations outside of their re-
gion. The major problem appears to be the complete lack of any
central publication in this region which directs itself exclu-
sively to informing Latin Americans of current news and develop-
ments in fisheries and marine-related activities.
The pr~sent time appears opportune for new ventures. The
nations of Latin Americal are presently experiencing relatively
strong economic growth. During the past ten years, the average
annual growth rates for production in many Latin American coun-
tries exceeded those of the United 5tates,2 registering impres-
sive gains and recalling 0.5. and European attention to the eco-
nomic opportunities in this region.
One area which has commanded the renewed interest of busi-
nessmen has been Latin America's fishing sector. The make-up 0;
the present Latin American fishing industry is perhaps the most
important attraction: approximately one million fishermen, esti-
mated seafood landings of nearly 7. million tons in 1978, and in-
dustry investments totalling over $1/2 billion annually.3
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The new interest in Latin American fisheries has brought to
light some of the fundamental problems one must face in Latin A-
merica. National governments, international organizations, and bus-
inessmen who wish to participate in and profit from the growth of
this sector must be aware of these constraints upon its develop-
mente
One major problem common to governments, development plan-
ners, fishermen, and businessmen in Latin American countries and
outside the area, is the problem of fisheries communications and
d ' 4me 1a.
The object of this study is primarily to determine the needs
that the people and organizations of this region have for infor-
mation about fisheries and marine-related topics, and secondly to
evaluate the commercial feasibility of establishing a periodical
fisheries publication in Latin America to serve those needs.
This paper begins with a brief summary of communications prob-
lems in the Latin American fisheries sector. Secondly, present
fisheries communications media, produced by private firms and
international organizations, is reviewed. A preliminary economic
feasibility analysis for the creation and publication of a new
monthly Latin American fisheries newspaper is presented. AS-year
financial plan with projected costs and revenues is provided •.
Finally, some future projections are discussed by the author.
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CHAPTER II
FISHERIES COMMUNICATIONS PROBLEMS IN LATIN AMERICA
Media coverage and reporting on fisheries in Latin America
has been, almost as if by tradition, virtually non-existent.
There is no pUblishing history to speak of. Even today, the
number of relevant (i.e. ,factual, accurate) periodicals which
cover this region's fishing sector can be counted quickly on
the fingers of one hand with plenty of room left for new-
comers. Problems of language, physical size of the area, fi-
nancing, personnel, and politics, among others, appear to have
had some considerable effects upon the establishment of a
continuous and integrated fisheries pUblication responsive to
the many countries and interest groups in this region.
Some pUblications are nevertheless in evidence. Private
publishers lead the way, 5 with one or two development programs
of an international nature close behind~ However, no pUbli-
cation from either of these two groups has yet established a
sizable regional readership following, and there is no so-
called "industry leader" as in other fisheries regions. of the
7
world.
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As was mentioned briefly previously, there is no good
central source of either past or current activities, develop-
ment and general news about Latin American fisheries. There
are no publications which cover this fisheries region in the
manner in which other fisheries regions are regularly reported
upon. Fisheries people, businesses, governments and other in-
stitutions, both in- and outside the region, are limited ac-
cordingly in their attempts and desires to develop and partic-
ipate in Latin America's fisheries sector.
It should be noted that specialty and trade publications
play an important role in many economic sectors. People read
and peruse their contents in order to find out what is happen-
ing in their chosen field or related fields of work. They
stimulate, influence, and educate. Unfortunately, the assort-
ment of pUblications currently available for the Latin American
fisheries sector falls woefully short of providing interested
readers with timely and comprehensive information. 8 Worse still
is the realization that the principal purpose of several of the
publications appears to be the sale of advertising space rather
9
than coverage of fisheries activities.
There is a definite need for a good periodical fisheries
publication for Latin America. Many of the national fishery
-6-
journals such as Tecnica Pesquera (Mexico) or Mar y Pesca
(Cuba) treat regional or international topics, but in little
detail. Also, most of the countries in the region are too
small to have any fishery journals, or in some cases any
fishery publications at all. Information on the fisheries of
these countries would be most welcomed by many.
There are several groups of people, all comprising po-
tential publication target markets, cognizant of their real
need for more and better fisheries-related information.
10
BUSINESSMEN
Owners of businesses in developed countries (U.S., England,
France, Canada, West Germany, etc.) say they are unsure about what
Latin Americans want or need for their respective fishing in-
dustries: they are not familiar with the state of Latin Ameri-
can fisheries, small-scale artisan fisheries in particular; they
cannot easily define the markets for their goods and services;
they have doubts about dealing with "revolutionary" governments
where they "babble in Spanish"; they don't know how to reach and
sell to the Latin American producer and consumer of fisheries pro-
ducts and related equipment and services.
11
LATIN AMERICAN GOVERNMENT OFFICIALS
Government plays a key role in national development programs
in the Latin American countries. But in many countries, govern-
-7-
ment officials say they are unsure about how to pursue the
development of their renewable marine resources and related in-
dustry, in spite of the money currently available for fisheries
development programs: officials are not up-to-date on new fish-
ing gear, techniques, processing and handling methods used in
developed countries; they lack familiarization with training pro-
grams for fishermen and seafood processors; officials are not
al dia with overseas export markets and quality control stan-
dards necessary to successfully export their seafood products;
they lack familiarity with the details of the successes and
failures of fisheries development projects in other developing
countries; and they are unfamiliar with the vast number of pro-
ducts and services available for their developing fishing in-
dustries.
These comments reflect but a few of the problems Latin
American government planners and policy-setters face in pro-
moting and controlling the development of their respective
fisheries sectors.
12
LATIN AMERICAN PRIVATE SECTOR
It is not surprising perhaps to find that the private
sector has similar plaints. Latin American industrial fisheries
businessmen and fishermen's cooperative leaders frequently cite
the lack of information about new fishing equipment and tech-
niques, processing and handling methods and equipment, news of
-8-
export markets and marketing assistance, and information on
banking and credit services. They also admonish development
organizations and foreign businessmen for their lack of under-
standing of and knowledge about Latin American economic and
cultural characteristics.
Latin American fisheries people often feel that the "rich,
developed countries" don't want to know about their problems.
Language is often mentioned as one of the major stumbling blocks
to better understanding.
They also say that little attention is paid to fisheries
people in their own country and perhaps that is why foreigners
have such a limited grasp of their problems, needs and pros-
pects.
Fishermen, divers, seafood processors and middle managers
in Latin America have even less information available to them.
These people are not getting the information, ideas, and general
education necessary to advance their own personal development
and thus contribute to the development of their industry and their
countries.
Comments and points-of-view similar to those expressed a-
bove have influenced and contributed to the actions taken by
international and regional organizations to develop communi-
cations media and channels to help alleviate the serious in-
-9-
formation gaps which are often criticized and commented upon
both in- and outside the Latin American region. Nevertheless,
there have not been any new efforts launched by private pub-
lishers, although at the present time several established
magazines are discussing these possibilities. It is hoped that
some of these discussions will prove fruitful.
-10-
CHAPTER III
PRIVATE FISHERIES PUBLICATIONS
A variety of magazines, bulletins, and newsletters are
published each year for readers involved in the Latin American
fisheries sector. Private publications which originate from Latin
America are relatively few; the principal magazines published on
a periodic basis during the past year numbered less than twelve.
The most important publications and their country of origin, lan-
guage, Latin American circulation, and frequency are given below.
TABLE 1
PRINCIPAL PRIVATE
FISHERIES PUBLICATIONS
LATIN
AMERICAN
NAME COUNTRY LANGUAGE CIRCULATION FREQUENCY
-
PESCA MARINA C.RICA/USA SPANISH 9,000 BI-MONTHLY
TECNICA PESQUERA MEXICO SPANISH 3,000* MONTHLY
REVISTA NACIONAL
DA PESCA BRAZIL PORTUGUESE 4,000* MONTHLY
PESCA PERU SPANISH 2,000 MONTHLY
(Irregular)
CHILE PESQUERO CHILE SPANISH 2,000 QUARTERLY
MARY PESCA CUBA SPANISH 2,000* MONTHLY
*Estimated.
(See Appendix II for an additional listing of private
Latin American fisheries publications.)
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TABLE 2
INTERNATIONAL FISHERIES PUBLICATIONS
The following international fishing industry periodicals
are also circulated:
NAME
INDUSTRIA
PESQUERA
FISHING NEWS
INTERNATIONAL
WORLD FISHING
NATIONAL
FISHERMAN
COUNTRY
SPAIN
ENGLAND
ENGLAND
USA
LANGUAGE
SPANISH
ENGLISH
ENGLISH
ENGLISH
LATIN
AMERICAN
CIRCULATION
500 (Est.)
189
259
300 (Est.)
FREQUENCY
BI-WEEKLY
MONTHLY
MONTHLY
MONTHLY
Editorially, Fishing News International, a London-based
fisheries trade newspaper, offers the best overall coverage of
the region. However, the publication is edited in English, while
the majority of the potential Latin American readership understand
only Spanish or Portuguese. As a result, a very small number of
subscriptions are sold in this region (189);3 despite the relatively
good regional and extraregional perspectives presented.
Each of the Latin American-based publications focus on the
fisheries of their respective country. They are not regional in
their coverage.
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It appears that the publishers and editors of these pub-
lications have little vision of the task at hand as well as
the opportunities for expanding their services to the reader,
and in turn the advertiser. The author feels that they have
greatly overlooked these and other elements of trade publishing.
Among other things, there are no reader services offered
such as mail-in cards, information and inquiry services, etc.
Few how-to or authoritative articles by experts are presented.
A grand oversight: the use of graphics, photographs in partic-
ular, is poor. In Latin America, pictures, drawings and graphic
displays are especially needed for explaining and introducing
.new ideas and equipment. Photojournalism should playa greater
role in the editorial content of these publications.
A brief summary of each of the three principal fisheries
publications follows:
1) PESCA MARINA.
This is the oldest and highest circulation magazine based
in Latin America. It combines Pesca Marina and El Barco Pesquero;
the latter was formerly an independent magazine.
A 32-page Pesca Marina is published six times each year.
Subscriptions are US$12.00 for two years (12 issues). Approximately
90% of this magazine's copies are distributed free of charge.
Although this is the oldest and biggest magazine, it has
what is generally considered to be the worst editorial quality of
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all the fisheries magazines in this region. It is primarily an
advertising magazine. Little emphasis is placed on its editorial
content. Apparently the free distribution and high readership
works to sell advertising and thus keep the magazine alive. If
it were to survive on its editorial quality and subscription sales,
it would be no more. The news features are usually reprints from
other magazines (i.e., Australian Fisheries, Industria Conservera),
and the news items are frequently one year old before they are
printed in the magazine. The bi-monthly circulation also con-
tributes to the lateness of news items. Finally, the magazine
does not use graphics to their best advantage~ photographs are
nearly non-existent.
Pesca Marina's content formula is:
Editorial- 40%
Advertising- 60%
2) TECNICA PESQUERA
This monthly magazine covers the Mexican fisheries indus-
try. Subscriptions are US$12.00 (12 issues). Each issue averages
approximately 52 pages.
Editorial quality is good. It is obvious that care is taken
to provide readers with useful and well-presented information. The
magazine's readership.~arket is in the upper levels of government,
universities, and business. There is little information of interest
to the fisherman, particularly those engaged in medium to small-scale
activities. Coverage is limited to Mexico, with one report from
another country each issue. Excellent use of pictures and drawings.
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Tecnica Pesquera's recent content formula has been:
Editoria1- 80%
Advertising- 20%
3) REVISTA NACIONAL DA PESCA.
This Portuguese-language monthly magazine provides good
coverage of the Brazilian fisheries industry, particularly the
business side of it. Subscriptions are US$40.00 yearly (12 issues).
An average issue contains 36 pages.
Editorial quality is consistently good. The focus is on
Brazilian fisheries, particularly fisheries economics. Content
includes national news items, international review, new seafood
products, new packaging materials, books, and technology advances.
A unique feature, indicative of the magazine's readership, is a
one page summary in English which provides reviews of the issue's
major articles. The only less-than-satisfactory factor is the poor
use of graphics.
Revista Nacional da Pesca's content formula is:
Editorial- 75%
Advertising- 25%
-15-
CHAPTER IV
INTERNATIONAL AGENCIES ACTIVE IN
FISHERIES DEVELOPMENT IN LATIN AMERICA
A list of the organizations and institutions active
directly or indirectly in various facets of Latin American
development is nearly endless. An exact figure is hard to
quote. Organizations which are involved in fisheries develop-
ment in Latin America are more readily recognized. The follow-
. .. 14.. . f~ng organ~zat~ons, ~nternat~onal in the~r scope, are 0
particular interest (note that not all have active fisheries
communications programs):
ORGANIZATION: FAO/UNDP
PROJECT:
LOCATION:
FUNCTIONS:
International Project for the Development
of Fisheries in the Western Central Atlantic
(WECAF Project).
Panama City, Panama
This is the only major FAO fishery develop-
ment project currently operating in Latin
America. It was started in 1975 to assist in
the development of underexploited fisheries
and the better management of heavily ex-
ploited stocks. It also advises governments
in the area--·25 are currently members of the
project---on general fishery development pol-
icies, including such practical matters as
PARTICIPATING
COUNTRIES:
PUBLICATIONS:
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improvement in vessels, gear, fishing methods,
handling, processing and marketing the catch.
Strong emphasis is placed on assisting small-
scale artisanal fisheries in the area. Comr
munications are presently carried out on a.
country-by-country basis, although one stated
function of WECAF is "to promote co-ordination
of effort in fisheries development in the
. ,,15 , ... d i dreg10n WECAF s act1v1t1es are coor 1nate
by the Western Central Atlantic Fishery Com-
mision (WECAFC) which was established by the
FAO in 1973. The project is supported by the
United Nations Development Program (UNDP).
Antigua, Bermuda, Cayman Islands, Montserrat,
Bahamas, Belize, Brazil, Barbados, British
Virgin Islands, Colombia, Cuba, Dominica,
Dominican Republic, Grenada, Guyana, Haiti,
Honduras, Jamaica, Mexico, Nicaragua, Saint
Kitts-Nevis-Anguilla, Saint Lucia, Trinidad
and Tobago, Turks and Caicos Islands, and
Venezuela.
WECAF publishes a series of reports entitled
WECAF Studies. Three reports have been issued
to date, all dealing with WECAF-area fishery
resources. Several other titles have been pre-
pared but not pUblished. The publishing delays
ORGANIZATION:
PROJECT:
LOCATION:
FUNCTIONS:
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are extraordinary. In general, the WECAF pro-
ject provides little published fisheries com-
munications, particularly for people outside
the WECAF ..area. Their current publications pro-
gram is irregular and appears over-specialized
in terms of the area's total informational
needs.
FAO/UNDP
Market Information Service for Fish .Products
in the Latin American Region (INFOPESCA)
Panama City, Panama
This FAO-coordinated information service began
operations in June 1977. The objectives of the
project are oriented towards increasing the de-
velopment potential and income of the fishing
industry in Latin America, specifically through:
identification of new export markets; studies
of regional processing facilities and capabili-
ties of meeting new market demand; establishment
of a system to provide information for the com-
mercial development of fisheries products in
Latin America; establishment of an information
network outside the region capable of acquiring
timely data regarding world market changes, move-
ments and requirements, in order to keep member
countries well-informed; organization of seminars
PARTICIPATING
COUNTRIES:
PUBLICATIONS:
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for fishing industry personnel in Latin America,
designed to instruct them on the maximum utili-
zation of this information in the planning of
future programs; and advising designated govern-
ment institutions on the organization of the
collection and distribution of information re-
quired for the development of the fishing indus-
try of their respective countries. The project
16is UNDP-financed.
Dutch Antilles, Argentina, Bahamas, Barbados,
Bolivia, Brazil, Chile, Colombia, Costa Rica,
Ecuador, El Salvador, Guatemala, Guyana, Hon-
duras, Cayman Islands, Mexico, Nicaragua, Pana-
ma, Peru, Uruguay.
INFOPESCA publishes, on an irregular basis, a
Boletin Informativo which provides names of
Latin American exporters and their product
offerings, together with lists of demands from
importing countries outside of Latin America.
Brief news items of general interest are includ-
ed at the back of the publication. Two editions
of the Boletin have been pUblished to date.
17A new publication,billed as "a weekly report",
is the Infopesca Price Report. This newsletter
reports world prices for certain seafood products
and current market prices from major importing
countries (i.e., Japan, USA,etc.). To date, the
ORGANIZATION:
LOCATION:
FUNCTIONS:
PARTICIPATING
COUNTRIES:
PUBLICATIONS:
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distribution has been irregular and the infor-
mation primarily reprinted from other sources
(i.e., New York Market Sheets). In general,
INFOPESCA is providing a valuable service and
most importantly, is establishing a fairly
solid base for continued improvement of com-
munications in Latin America's fisheries sector.
Hopefully, INFOPESCA will work out its own
problems with the pUblications soon.
Sistema Economico Latinoamericano (SELA)
..............
(Latin American Economic System-LAES)
Lima, Peru
Through its Comite de Pesca, SELA attempts to
provide a forum for all Latin American countries;
reinforce regional cooperation related to fish-
eries development; and foster Latin American
18
fisheries industry.
Argentina, Barbados, Bolivia, Brazil, Chile,
Colombia, Costa Rica, Cuba, Dominican Republic,
Ecuador, El Salvador, Grenada, Guatemala, Guyana,
Haiti, Honduras, Jamaica, Mexico, Nicaragua,
Panama, Paraguay, Peru, Trinidad & Tobago, Uru-
guay, Venezuela.
Presently, the fisheries committee publishes
an occasional bulletin from its Lima office,
containing general information on fishery devel-
ORGANIZATION:
LOCATION:
FUNCTIONS:
PARTICIPATING
COUNTRIES:
PUBLICATIONS:
ORGANIZATION:
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opment and management projects in member
countries. To date, the committee's efforts
at publishing have been limited, with only
brief news items circulated among members.
Permanent Commission of the Conference on the
Use and Conservation of the Marine Resources
of the South Pacific (~) (Comision Per-
manente del Pacifico Sur).
Lima, Peru
Promotes fisheries research in the member
states; recommends conservation measures, in-
eluding protection of species, open and closed
seasons and areas, and gear control. Special
attention is paid to whales, tunas, and ancho-
19
vies.
Chile, Peru, Ecuador.
Bi-monthly bulletin on fisheries and marine-
related activities in the three member states.
Limited circulation, but published on a regular
basis. The commission also issues complete texts
of the fisheries laws of each country. These
volumes are up-dated regularly.
South West Atlantic Fisheries Advisory Commission
(SWAFAC) (Comision Asesora Regional de Pesca
para el Atlantico sud-Occidental-CARPAS).
LOCATION:
FUNCTIONS:
PARTICIPATING
COUNTRIES:
PUBLICATIONS:
-21-
Rio de Janeiro, Brazil
Advises FAO on fishery matters concerning the
Southwest Atlantic Ocean. Major objectives are
the development of an organized approach to the
rational exploitation of fishery resources and
to encourage cooperative marine science and ocean-
h " . .. 20ograp ~c ~nvest~gat~ons.
Argentina, Brazil, Uruguay.
Several publications are available. The
Boletin Informativo carries general organization
and meetings news on an irregular basis. Policy
proposals and results of commission actions are
published in CARPAS Docurnentos Tecnicos and CAR-
PAS Docurnentos Ocasionales. These two publications
are issued dependent upon the activities of the
commission. Circulation is limited for the above-
mentioned publications, confined generally to FAO
organizations and a few trade groups in member
countries.
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The preceding list of international organizations in-
cludes those that are presently most important in terms of
fisheries communications in Latin America. A list of organ-
izations with less emphasis and activity in fisheries is
reproduced in Appendix III.
Of all the programs backed by international organi-
zations, only one project, INFOPESCA, is the product of a
concerted effort to resolve a particular fisheries commun-
ication problem with regular publications. The other a-
gencies' periodicals only emphasize certain aspects of their
own program efforts and are not designed to improve infor-
mation flows. Although they may have some effect in spite
of themselves, most agencies have too many internal prob-
lems impeding the flows of all types of information which
ultimately affects communications outside as well.
The WECAF Project, however, appears to have some po-
tential communication spillover effects based upon the in-
formation that is generated from the program's country eval-
uation reports. It is possible that WECAF's efforts may call
attention to certain opportunities within some of the partic-
ipating countries' fisheries sectors. Much of the final re-
sult will depend upon WECAF's ability to consolidate and
organize the information they have and achieve mass distri-
bution through new or established media.
-23-
CHAPTER V
PESCA PAN-AMERICANA
The present writer feels that the establishment of a
regionally-oriented Latin American fisheries periodical is
necessary. This undertaking (and regional responsibility)
must be managed by a commercial enterprise capable of making
the effort economically feasible and of true value to the
reader/user. (See Appendix IV)
The opportunity presently exists for the future pub-
lisher to learn and profit from the mistakes and shortcomings
of past and current attempts at fUlfilling the informational
needs of the people working in, and dependent on this economic
sector. Private business must take the repsonsibility of re-
porting, photographing, and pUblishing the reality and pros-
pects of fisheries activities and developments in Latin America.
The author proposes the founding of a new communications
mediurn---a fisheries newspaper entitled Pesca Pan-Americana
(Pan-American Fisheries). Details of this proposal follow.
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TABLE 3
••••a
.1&•.11\•••••11\••
1. PUBLISHING COMPANY
2. PUBLISHER
3. EDITORIAL PURPOSE
4. FREQUENCY
5. INITIAL CIRCULATION
6. NAME OF PRINTER
7. FULFILLMENT COMPANY
8. ADVERTISING BLACK/
WHITE PAGE RATE
9. INITIAL PUBLICATION
DATE
PESCA PAN-AMERICANA,LTDA.
159 BONNET SHORES ROAD
NARRAGANSETT, RI 02882
PHONE: (401) 783-8271
KENNETH PROUDFOOT
REPORT AND DOCUMENT ALL ASPECTS
OF THE LATIN AMERICAN FISHING
INDUSTRY AND ITS ASSOCIATED
DEVELOPMENT. PUBLICATION WILL
ALSO FEATURE NEWS FROM DEVELOPED
FISHING COUNTRIES; NEWS ON GEAR
AND VESSELS, PROCESSING AND
HANDLING, AND AQUACULTURE.
MONTHLY.
TRIM SIZE: 11 X 14
BINDING: SADDLE STITCH
10,000
DISTRIBUTION: SUBSCRIPTIONS AND
NEWSSTAND.
SUBSCRIPTION PRICE: US$10/year
SINGLE COPY PRICE: US$1.00
IN NEGOTIATIONS.
NOT SELECTED.
US$900.
JUNE,1980.
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PESCA PAN-AMERICANA
EDITORIAL OBJECTIVES
CONCEPT:
PESCA PAN-AMERICANA is a monthly Spanish-language trade
newspaper for everyone interested and/or involved directly
or indirectly with Latin American fisheries.
PESCA PAN-AMERICANA will improve, re-establish, and main-
tain communications between fishermen, commercial firms,
financial institutions, government and international agen-
cies, schools and universities, scientists, technologists,
and other interested persons and institutions. (See
-
"Circulation" for details.)
FORMULA:
PESCA PAN-AMERICANA will initially pUblish 32 tabloid-size
pages with news and feature stories about fisheries in Latin
America. General news will include coverage of commercial
firms, fishermen, government institutions and officials,
fisheries catch statistics, new projects and businesses,
_~~port figures, aquaculture development, etc.
Features will include stories ,on new products, processing
and marketing business, export markets, future fishing
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developments, new vessels and gear, small-scale fishing
reports, boat building, activities of universities relating
to fisheries, aquaculture, u.s. fishing industry, Europe's
fishing industries, and other world fishing developments.
Major news articles and features will be supplemented
with short summaries in English and Portuguese. Full
reports in other languages will follow in the future.
Regular features in PESCA PAN-AMERICANA will include
the Editor's Log, Letters, Manager's Corner, Marine
Affairs column, Access to Information column, Book
reviews, and Classified Advertising. Other departments
will be added as the publication grows.
Initially, PESCA PAN-AMERICANA will present the following
content mix:
% Pages/issue*
Editorial:
(News, features, pictures)
Advertisements:
* Average issue is 32 pages.
60
40
20
11**
** No advertising on front cover.
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STAFF:
PESCA PAN-AMERICANA will be produced with a small
permanent editorial and advertising staff. These will
include a Spanish editor, English editor, advertising
manager, art and production director, and secretary.
The editors will rely upon Latin American freelance con-
tributors for a great portion of the editorial content.
Other information sources include government agencies,
wire services, other fisheries pUblications (i.e., Fishing
News International, National Fisherman, etc.), articles
by recognized fisheries experts, business press releases,
and special assignments.
CIRCULATION OBJECTIVES
NATURE
The projected readership for PESCA PAN-AMERICANA must be
described as consisting of several ."markets", not all of
them located in Latin America. The very nature of the
different groups of people, commercial enterprises, fi-
nancial services, and others, necessitates their identifi-
cation.
In the fisheries economic center, those people most directly
involved with the fisheries may be divided into four groups:
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1. Artisanal fishermen.
2. Industrial fishermen.
3. Processors, Middlemen, & Exporters.
4. Seafood retailers, & Associated services (Ice
houses, gear suppliers, boatyards, transport
operators, etc.).
In addition, there are several other groups of people inti-
mately concerned with the activities of this sector. They
comprise several important markets, both within the region
and in foreign countries, which must be considered:
1. Government fisheries agencies.
2. Banks and Financial services.
3. International and Regional development organizations.
4. Private consultants and business management services.
5. Students and Teachers (education sector) •
6. Recreational, sport fishermen, and boat owners.
PESCA PAN-AMERICANA will be directed to the center of these
markets, encompassing the production and marketing,and
development sectors of fisheries. On the production side, the
focus will be upon the industrial and expert artisanal fisher-
men. On the marketing and development side, the focus will be
the processor/middleman and government fisheries agency offi-
cials. (See "Circulation Objectives")
TABLE 4
PESCA PAN-AMERICANA
CIRCULATION OBJECTIVES
i I II I I
I
""\0I
THIRD
SECTOR*
GOVERNMENT
BUSINESS
FINANCIAL
SERVICES
INDUSTRIAL
SERVICES
PRIMARY
EDITORIAL FOCUS
I 1----------------,1
EXPERT INDUSTRIAL PROCESSING MIDDLEMAN
ART ISANAL FISHERMAN
FISHERMAN
ARTISANAL
FISHERMAN
ARTISANAL
SERVICES
ARTI SANAL
SECTOR
INDUSTRIAL
SECTOR
* Foundations, development organizations, schools,
universities, associations, research groups, etc.
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NUMBER
There is no hard data available on the total market in
Latin America for fisheries pUblications. The same is true
concerning world market potential. Nevertheless, some esti-
mates must be made.
It is projected that a new regional newspaper could garner
at least a one percent share of the estimated "home"
market---1,200,000 fishermen, processors, and government
officials in Latin America. 21 However, keeping in mind that
the current largest-circulation publication for fisheries
distributes 9,000 copies bi-monthly, the initial circulation
for PESCA PAN-AMERICANA will be 10,000 copies monthly.
The estimated total market for the proposed publication is
25-30,000 copies monthly. 22 This figure includes extra-region-
al sales of the publication.
SOURCES
Subscribers to PESCA PAN-AMERICANA will be fishermen, shell-
fishermen, divers, aquaculturists, equipment manufacturers and
dealers, boatyards, work boat operators, cooperatives, process-
ors, wholesalers, port authorities, export promotion agencies,
import/export agents, government fisheries services, commerce
departments, shipping companies, trucking firms, banks, inter-
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national development organizations, students, libraries,
private consultants, and others with fisheries interests.
ADVERTISING OBJECTIVES
There does not presently exist a regional monthly fisheries
publication in Latin America. With the advent of PESCA PAN-
AMERICANA, advertisers will have availaole a periodic and
reliable medium for reaching a larger regional audience of
potential customers on a regular basis than any other publi-
cation currently on the market.
Advertisers in PESCA PAN-AMERICANA will include: gear and
engine manufacturers, shipbuilding yards, importers and
exporters, transport companies, food processing equipment
manufacturers, vessel safety equipment makers, boat designers,
ship chandlers, makers of fishermen's clothing, distributors
and dealers of deck gear, marine and electronic equipment,
makers of oils and lubricants, banks and finance companies,
insurance agents, book publishers, and many more.
FINANCIAL PROJECTIONS:
Expense and revenue projections for PESCA PAN-AMERICANA have
been prepared. These are estimated figures based upon the
economics of magazine and newspaper publishing.
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These projections have been divided into three groups:
1) Start-up costs; 2) 5-year Projected Expenses; and 3)
S-year Projected Income. A S-year summary is included.
Figures are self-explanatory.
According to these projections,. it appears that it will
possible to recover costs and begin making a profit follow~
ing the first year of operation. These figures will have
to be revised periodically during the start-up period and
during the first months of publication. All estimates quoted
here are subject to change.
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TABLE 5
PESCA PAN-AMERICANA
START-UP COSTS*
Legal costs for formation of
corporation and other documents
Finalization of business plan--
printing, consultants, etc.
Direct mail test and sample
issue--15,000 pieces--
circulation consultant, artwork,
copywriters, editor, contributors,
paper, printing, postage, lists,
etc.
Incidental and on-going expenses
Salary
Total
*Estimated
$ 2,000
3,000
30,000
5,000
12,000
$ 52,000
TABLE 6
PESCA PAN-AMERICANA
PROJECTED EXPENSES
YEAR 1 YEAR 2 YEAR 3 YEAR 4 YEAR 5
Salaries & Fees
Office $ 6,000 $ 6,000 $ 7,000 $ 9,000 $ 10,000
Production 19,200 19,200 23,000 28,000 31,000
Advertising Mgr. 12,000 15,000 18,000 19,800 22,000
Editors 24,000 24,000 29,000 36,000 40,000
Contributors 6,000 6,000 6,000 8,000 9,000
Office rental 3,600 3,600 3,600 3,600 3,600
Phone 3,600 3,600 4,000 5,000 5,500
Promotion 5,000 5,000 5,000 7,500 8,250
Printing* 15,733 18,879 (+20% ) 22,654 (+20%) 24,919 (+10%) 27,411 (+10%) ISubscription process w
and mail 20,000 22,400 (+12%) 25,088 (+12%) 28,098 (+12%) 31,470 (+12% ) .c:..I
Shipping 1,000 1,000 1,300 1,500 1,650
Business Reply 500 500 500 500 550
Refunds 200 200 200 200 220
Total $116,833 $125,379 $145,342 $172,117 $190,651
(+7%) (+15.9%) (+18%) (+10.7%)
*Base cost (Year 1) for printing expenses is 1979
figure: 32 pages tabloid newsprint; 4 pages in
full-color.
5-Year Total Projected Expenses: $ 750,322
TABLE 7
PESCA PAN-AMERICANA
PROJECTED INCOME
YEAR 1 YEAR 2 YEAR 3 YEAR 4 YEAR 5
Advertising $ 120,000 $ 156,000 $ 202,800 $ 243,360(+20 $ 292,032 (+20%)
(+30%) (+30%) (+20%) (+20%)
Subscriptions 60,000 69,000 79,350 91,252 104,939
(+15%) (+15%) (+15%) (+15%)
News Stand Sales 20,000 20,000 20,000 20,000 20,000 I
(,.oJ
Total $ 200,000 $ 245,000 $ 302,150 $ 354,612 $ 416,971 U1I
(+22.5%) (+23.3%) (+17.4%) (+17.6%)
5-Year Total Projected Income: $1,518,733
TABLE 8
PESCA PAN-AMERICANA
-
PROJECTED GROSS PROFIT*
YEAR 1 YEAR 2 YEAR 3 YEAR 4 YEAR 5
INCOME $ 200,000 $ 245,000 $ 302,150 $ 354,612 $ 416,971
EXPENSES 116,833 125,379 145,342 172,117 190,651
GROSS PROFIT* $ 83.167 $ 119,621 $ 156,808 $ 182,495 $ 226,320
I
w
0"1GROSS PROFIT I
MARGIN** 41. 5% 48.8% 51.8% 51.4% 54.2%
*Before interest and taxes.
** _ Sales Less Expenses
- Expenses
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TABLE 9
PESCA PAN-AMERICANA
FIVE-YEAR SUMMARY
TOTAL INCOME: $ 1,518,733
-TOTAL EXPENSES:
TOTAL GROSS PROFIT: $
750,322*
768,411
* Start-up costs are not included in the
calculation of operating costs~
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The preceding income figures are projected. They are based
upon known economics of the publishing and magazine business.
Growth rates are projected as well. They reflect the "follow-
the-leader" principle in terms of advertising sales; the adver-
tising volume increases dramatically after the first year as
more firms become aware of the publication and rises through
the middle of the third year at which point an invisible satur-
ation point is reached. During the latter part of the third year
and into the fourth, a leveling off in advertising volume togeth-
er with the dropping out of some advertisers (inevitable) slows
advertising revenue growth.
Circulation revenue is projected as steadily rising, owing to
rising circulation, slightly rising subscription prices, and con-
tinuous circulation promotion support.
News stand and general distribution revenue is expected to
remain steady. The newspaper will typically be ordered as a mail
subscription. News stand distribution will be maintained neverthe-
less to keep the pUblication in the public eye. Costs of distri-
bution, high cost of selling through news stands, and small sales
projections for this type of distribution will keep this form of
selling to a minimum.
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CHAPTER VI
FUTURE PROSPECTS
The successful pUblication and growth of PESCA PAN-AMERICANA
will open the door to other publishing and communications opportun-
ities. The newspaper shall provide the financial and media base
for new projects.
The most important priority will be the expansion of PESCA
PAN-AMERICANA's coverage. This expansion will occur gradually as
the newspaper grows and becomes better known. One aspect of this
growth will be the addition of full-page reports in Portuguese
and English. If demand by readers so warrants, specialized editions
in English and Portuguese will be prepared to serve their respec-
tive markets.
Occasionally, perhaps one or two times yearly, an English-
language business supplement on the Latin American fisheries in.
dustry will be produced. This edition will be directed to banks,
financial planners, import/export houses, gear and vessel producers,
and other businessmen. It will discuss economic outlooks for the
area on a country and regional basis; names of producers, buyers,
brokers, and bankers will be provided; markets will be identified;
it will provide names of seafood species in each country; and a
review of current government fisheries development programs in
each country will be presented.
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Other fisheries-related areas will be examined for new pub~
lications possibilities. Among other things, special inserts on
fishing and fisheries for school children and educators could be
prepared and shipped to the Sunday newspapers in each country for
publication throughout Latin America. New newspapers and magazines
covering specialized areas of Latin American fisheries could also
be prepared (i.e., small-scale fisheries, aquaculture, seafood
processing, etc.). Other economic and professional fields might
provide additional opportunities for new trade publications and
journals.
Opportunities for work in other media also exist. Book pub-
lishing (mass, trade, and textbook) is envisioned as a logical
extension of the trade paper business. Publishing Spanish-language
fisheries books will probably be the first step.
In addition, the preparation and distribution of weekly radio
programs, television news reports, cassette recordings, and similar
projects are projected.
Latin America offers a variety of attractive markets for media
development projects and programs. It is important that new media
be established soon in order to promote and help stimulate growth
of these markets. Many mutual benefits may be realized from such
efforts.
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CHAPTER VII
CONCLUSIONS
It is proposed that the establishment of a monthly Latin
American fisheries newspaper be undertaken in the near future.
The present lack of good periodic communications media relative
to the number of people and institutions concerned with the
Latin American fisheries sector is a great impediment to the
development of fisheries in this region. Extra-regional firms
and institutions also face serious problems keeping up-to-date
on fisheries development and commercial opportunities in Latin
America.
Good communications are necessary; as in many regions of
the world, the role of communications in Latin American fisheries
development could become highly important, serving to constantly:
1. PROMOTE the fisheries and marine sec-
tor, in Latin America and internation-
ally;
2. STIMULATE the support and assistance
of other Latin American and world
economic sectors; and
3. INTEGRATE more people and institutions
into regional fisheries and marine
development.
At the present time, it appears economically feasible to
engage in the pUblication of a tabloid-size Latin American fish-
eries newspaper. As such, the newspaper should be organized as a
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private enterprise, rather than as an adjunctive service of an
international organization.
International organizations are notoriously slow at edit-
ing and publishing their reports, findings, and general program
activities. It is thought that international organizations in
this region should concentrate on those activities that they
are best at: studies, research, surveys, conferences, seminars,
meetings, and so on---but not mass communications. They should
attempt to improve their own communications efforts at the
institutional level, both inside and outside the organization.
The private enterprise will be better able to reach readers
on a periodic basis, acquire data and news for distribution,
and provide a responsive interface between advertisers and Latin
American buyers. Most importantly, the private enterprise will
be able to measure results and react accordingly to ensure the
achievement of editorial and advertising objectives. A private
publication must become cost-efficient and editorially responsive
in order to continue publishing.
PESCA PAN-AMERICANA has been developed with these factors
in mind. The publication is designed to serve both readers and
advertisers and also provide an adequate profit margin on sales.
This study indicates that these goals will be met by the publi-
cation of PESCA PAN-AMERICANA.
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The present writer proposes to dedicate all of his efforts
to the establishment of PESCA PAN-AMERICANA and its subsequent
development into Latin America's number one fisheries newspaper.
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APPENDIX I
BASIC INDIC.~TORS
(LATIN AMERICA)
SOURCE: WORLD BANK
WORLD DEVELOPMENT INDICATORS
·JUNE, 1978
POPULATION ~ ~~ CAPITA PRODUCTION EDUCATION
US AVERAGE GDP ADULT
DOLLARS ANNUAL LITERACY
(000) GROWTH AVERAGE ANNUAL RATES
sq. (%) GROWTH RATES (PERCENT)
kms. (%)
MID-1976 1976 1960-76 1960-70 1970-76 1974
HAITI 4.7 --n- 2'00 0.1 0.7 3.2 ""20
BOLIVIA 5.8 1,099 390 2.3 5.2 6.0 40
HONDURAS 3.0 112. 390 1.5 5.1 2.9 61
EL SALVADOR 4.1 21 490 1.8 5.9 5.0 63
COLOMBIA 24.2 1,139 630 2.8 5.1 6.5 74
GUATEMALA 6.5 109 630 2.4 5.6 5.9 47
ECUADOR 7.3 284 640 3.6 5.9 10.7 69
PARAGUAY 2.6 407 640 2.2 4.3 6.5 81
NICARAGUA 2.3 130 750 2.4 7.2 5.7 57
DOMINICAN REP. 4.8 49 780 3.4 4.4 8.9 51
PERU 15.8 1,285 800 2.6 5.4 5.7 72
CUBA 9.5 115 860 -0.4 1.1 3.4
COSTA RICA 2.0 51 1,040 3.4 6.5 6.5 89
CHILE 10.5 757 1,050 0.9 4.2 -1.2 90
JAMAICA 2.1 11 1,070 1.9 4.5 0.5 86
MEXICO 62.0 1,973 1,090 3.0 7.3 5.5 76
BRAZIL 110.0 8,512 1,140 4.8 8.0 10.6 64
PANAMA 1.7 76 1,310 3.7 7.8 5.2 82
URUGUAY 2.8 178 1,390 0.6 1.2 0.7 91
ARGENTINA 25.7 2,767 1,550 2.8 4.2 3.2 93
TRINIDAD .. TOBAGO 1.1 5 2,240 2.6 3.4 3.5 90
VENEZUELA 12.4 912 2,570 2.6 5.9 5.3 82
ti1UTED STATES 215.1 9,363 7,890 2.3 4.3 2.5 99
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APPENDIX II
ADDITIONAL LIST OF PRIVATE LATIN AMERICAN
FISHERIES PUBLICATIONS
NAME COUNTRY LANGUAGE FREQUENCY
1) NAVITECNIA ARGENTINA SPANISH MONTHLY
2) PANORAMA MARITIMO ARGENTINA SPANISH MONTHLY
3) MARINA ARGENTINA SPANISH MONTHLY
4) PROGRAMA PESQUERO DOMINICAN REP. SPANISH OCCASIONAL
BOLETIN
5) EL COMARON NICARAGUA SPANISH OCCASIONAL
6) BOLETIN INFORMATIVO PERU SPANISH OCCASIONAL
SOURCE: Office of International Fisheries,
"Foreign Fishing Industry Periodicals",
Washington,D.C., 1978. (Photocopied.)
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APPENDIX III
PARTIAL LISTING OF INTERNATIONAL ORGANIZATIONS·
CONCERNED WITH FISHERIES IN LATIN AMERICA
1.- United Nations Educational, Scientific and Cultural
Organization (UNESCO), Paris, France. The marine sciences
program of UNESCO is carried out by its Division of Marine
Sciences. The Division assists developing countries in their
marine science programs and scientific infrastructure. The
Division provides advice and policy guidance, executes UNDP-
funded projects, supports certain regional research activi-
ties, and disseminates information through pUblications such
as the monthly IMS Newsletter. Unfortunately, fisheries em-
phasis is small, circulation of the paper is limited, and
distribution very slow.
2.- Food and Agriculture Orianization of the United Nations(~),
Rome, Italy. Organized 1n 1945, FAO's main programs and ac-
tivities related to fisheries communications development in-
clude the collection, analysis, and dissemination of infor-
mation on many aspects of fisheries, including fishing tech-
nology, vessels and equipment, fish biology, aquaculture,
effects of marine pollution, the processing, storage, trans-
port, and marketing of fishery products, and statistics. The
FAO Committee on Fisheries (COFI) reviews FAO programs in the
field of fisheries and their implementation. In Latin America
generally, FAO's publications are scarce, relatively high in
cost, and often not available in Spanish.
3.- Western Central Atlantic Fishery Commission (WECAFC), Rome,
Italy. A regional fishery body established by FAO and member
countries in 1973. FAO provides secretariat services and
publishes their reports and studies. Emphasis on fishery de-
velopment (with special attention to shrimp), scientific re-
search, and statistics. Publications are few and far between.
4.- United Nations Development Programme, (UNDP), (1966), New York.
UNDP is involved in the preparation ana-1Unding of inter-
national fisheries and marine resources development programs.
These activities encompass the development and transfer of
marine technology and the exploration and exploitation of
marine living resources. UNDP assistance for fisheries de-
velopment involves interlinked activities at the country,
regional, and inter-regional levels. UNDP publishes the
UNDP Business Bulletin.
5.- United Nations Industrial Development Organization (UNIDO),
(1967), Vienna, Austria. UNIDO's program of.assistance to
developing countries involves sectoral stud1es of food pro-
- .
• With date of founding and headquarters location.
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cessing (including processing of fishery products); tech-
nical cooperation in the industrialization of processing,
packaging, and preservation of marine products, and stud-
ies of environmental aspects of industry, with particular
emphasis on their contribution to marine pollution. UNIDO
publishes the UNIDO Newsletter.
6.- Economic Commission for Latin America (ECLA),(1948),
Santiago, Chile. A United Nations organization. ECLA's
Caribbean Development and Co-operation Committee includes
in its program the development of fisheries and shipping.
No known fisheries-oriented pUblications are issued.
7.- Caribbean Economic Community (CARICOM), (1973), Georgetown,
Guyana. Includes development of fisheries and shipping a-
mong its programs. Is involved in the establishment of a
maritime training institute (UNDP funding). No known
publications regarding fisheries.
8.- Organization of American States (~), (1890), Washington,
D.C. Advisory services and training in field of develop-
ment administration, regional development, and fisheries.
No known fisheries publications, but does pUblish OAS
Chronicle and Americas. ----
9.- Inter-American Development Bank (IDB), (1960), Washington,
D.C. Finances projects for fishery development, port im-
provement, scientific research and transfer of technology
with direct and indirect impact on marine science and tech-
nology. No fisheries publications, but does issue occasion-
al reports on IDB projects in Latin American fisheries.
10.- International Bank for Reconstruction and Develo ment,(IBRD),
94 , Wash~ngton, D.C. The Wor Bank and ~ts a iliate,
the International Development Association (IDA) (1960), have
financed many projects in Latin American countries relating
to fisheries, ports, and shipping. No known fisheries reports.
11.- Latin American Free Trade Association (LAFTA), (1961),
Montevideo, Uruguay. Aims to gradually eliminate from the
essential part of their reciprocal trade all types of duties
and restrictions that affect the importation of goods, in-
cluding fisheries products, originating in the territory of
any member states. No known fisheries-oriented publications.
12.- East Caribbean Common Market (ECCM), (1968), Coolidge,
Antigua. Seeks to promote in member states harmonious de-
velopment of economic activities, including fisheries~ and
facilitate the maximum inter-change of goods and serv~ces
by the progressive approximating of the economic policies
if member states. No known fisheries publications.
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13.- Commission of the Carta ena A reement (Andean Group),
969 , L~ma, Peru. Seeks to ach~eve balanced and coor-
dinated development of member countries by means of eco-
nomic integration. Also working to establish favorable
conditions for the development of the LAFTA common mar-
ket. Publishes an annual report, monthly Carta Informa-
tiva, and bimonthly Legislacion Economica y Social de
ros-Paises Miembros. No known fisheries publications.
14.- Gulf and Caribbean Fisheries Institute (GCFI), (1948),
Miami, Florida. Seeks to promote fishery-re5earch by
holding an annual meeting at which scientists, members
of the fishing industry, and administrators may discuss
the status of various fisheries of the region, assist
Caribbean countries in the development of their fisher-
ies, and make available information on fisheries of the
region and research findings. Publishes occasional papers
and proceedings of annual meetings.
15.- Intergovernmental Oceanographic Commission Association
for the Caribbean and Adjacent Regions (IOCARIBE), (1976),
San Jose, Costa Rica. IOCARIBE priority projects include:
fisheries research, pollution monitoring, the biology and
culture of commercially important marine invertebrates, and
the environmental geology of the Caribbean coastal region.
Publishes IOCARIBE Newsletter. No known fisheries period-
iclas.
16.- Caribbean Fisheries Training and Development Centre, (1968) ,
Trinidad. The Centre trains fishing captains, as well as
technical personnel, in the fields of fish handling, pro-
cessing, and marketing, and fish plant operation and man-
agement. No known fisheries publications.
17.- Inter-American Tropical Tuna Commission (IATTC), (1949),
La Jolla, California. The Commission is responsible for
investigating the stocks of tuna in the Eastern Pacific,
and for recommending conservation measures in order to
maintain the stocks at the level of maximum sustainable
yield. Membership includes Canada, Costa Rica, France,
Japan, Mexico, Nicaragua, Panama, and U.S.A. No known
fisheries publications issued.
SOURCES:
1. Lewis M. Alexander. Regional Arrangements
in Ocean Affairs. Arlington, virginia: Office
of Naval Research, 1977.
2. Harry N.M. Winton. Intergovernmental Organ-
izations and the Oceans. New York: UNIPUB,1977.
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3. Union of International Associations. Yearbook
of International Organizations. Brussels:
Union of International Associations, 1977.
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APPENDIX IV
FOUR FUNCTIONS OF FISHERIES COMMUNICATIONS
Future Latin American fisheries communications, in order
to provide maximum benefits, must fulfill the following four
functions:
1. Promote and maintain inter-communication
between fisheries professionals, private
businessmen, institutions, (government,
universities, international agencies)and
the general public.
2. Assist in the coordination of studies, re-
search, and projects related to fisheries
development.
3. Serve as a means of direct extension and
education for the people who work in the
sector.
4. Stimulate the participation of institutions,
business, and the general public in Latin
America's fisheries development.
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NOTES
1. The forty principal countries and territories in
Latin America are: Antigua, Argentina, Bahamas,
Barbados, Belize, Bolivia, Brazil, Chile, Colombia,
Costa Rica, Cuba, Dominica, Dominican Republic,
Ecuador, El Salvador, Falkland Islands, French
Guiana, Grenada, Guadeloupe, Guyana, Haiti, Honduras,
Jamaica, Martinique, Mexico, Netherlands Antilles,
Nicaragua, Panama, Paraguay, Peru, Puerto Rico, St.
Kitts-Nevis, St. Lucia, St. Vincent, Surinam, Trini-
dad and Tobago, Uruguay, U.S. Virgin Islands, and
Venezuela.
2. For an overview of the 22 largest countries in
Latin America, see Basic Indicators in Appendix I.
3.
4. The terms "fisheries communication(s)" and "fisheries
media", unless otherwise indicated, refer to publish-
ed (printed) information about, and directed to the
people and institutions concerned with the Latin A-
merican fisheries sector. Other communications pro-
grams (i.e., radio, television, word-of-mouth,etc.)
have not been considered in this review.
5. Leading private fisheries publications in order of
circulation (not necessarily quality) are: Pesca
Marina (Costa Rica/USA) 1 Revista Nacional da Pesca
(Brazil) 1 Tecnica Pesquera (Mexico); Mar y Pesca
(Cuba) 1 Pesca (Peru)1 Chile pesIuero (Chile); and
Fishin<j News International (Eng and). See "Private
Fisher~es Publications".
6. INFOPESCA (an FAO/UNDP program) and the WECAF Project
(FAa), both based in Panama, are perhaps the two best
non-private contributors to fisheries communications
development in Latin America, although their perform-
ances to date have been seriously compromised by de-
lays and publishing irregularities. (See section on
"International Agencies Active in Fisheries Develop-
ment in Latin America.")
7. National Fisherman (USA) is the undisputed leading
fisheries trade paper in North America. Fishing News
(England) holds a similar distinction in Northern
Europe.
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8. News articles and reports are habitually out of date,
data presented is frequently incomplete, and infor-
mation offers a limited focus rather than a compendium
of activities from throughout the region. (See current
issues of Pesca Marina and Tecnica Pesquera.)
9. Although advertising per se is often considered to be
an informative part of a trade or specialty publication,
some publications have overdone it; a quality periodical
will generally restrict advertising to a maximum of
fifty percent of total content.
10. Expo Pesca '78, San Juan, Puerto Rico, interviews with
a group of exhibitors and conference participants,
April 1978.
11. Ibid.
12. Ibid.
13. Fishing News International, Circulation Breakdown
(London: F~shing News International, 1978), p. 1.
14. See also Appendix III for a "Partial Listing of Inter-
national Organizations Concerned with Fisheries in
Latin America."
15. "WECAF Programme", Fishing News International,
January 1979, p. 22.
16. INFOPESCA, Boletin Informativo, No.1 (Panama: INFOPESCA,
1978), pp. 2-3.
1979ort-No.
2.
17 • INFOPESCA , =I~n;::f~o~e:-:s~c_a~'ioP-=r~i;.rc;.;e.............~ -. ,;~~ .......~~...010.01"""''''''''_(Panama: INFOPESCA, 1979 ,
18. Union of International Associations, Yearbook of
International Organizations (Brussels: Union of
International Associations, 1977), p. A4535.
19. Lewis M. Alexander, Regional Arrangements in Ocean
Affairs (Arlington, Virginia: Office of Naval Research,
1977), p. 213.
20. Ibid., p , 167.
21. Julio Luna, Chief of Fishery Projects, Inter-American
Development Bank, Washington, D.C., personal letter.
22. Ibid.
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